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CELEBRITY HOMES

MATT DAMON

NEXTTIME, PONY UP
THE CASH,

AND HOLD BACK

ONTHE CHANGES
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Now, this is unexpected: Matt Damon recently bid on a 7,000-square-foot apartment at a fancy
condo building at 535 West End Ave., in New York City. However, the actor didn’t bid high
enough and he was also asking for some expensive changes to the apartment. “Another family
came in with a higher bid and scooped the unit out from under him,” an insider is quoted as
saying in The New York Post. The unit is now in contract for more than US$20-million. Damon,
who apparently loves living on the Upper West Side, might still have a shot at 535 West End
Ave, The unit he wanted was originally part of a sprawling 14,000-sq.-ft. home that was
listed for US$37.5-million. That mega-residence was broken up into two 7,000-sq.-ft.
condos. The second unit is expected to hit the market soon. National Post

What malkes a
designer great?

For starters,
a sixth sense
for style helps

KELVIN BROWNE
Right Angles

quality an interior designer

brings to a project. I'm not dis-
counting experience. Knowing how
things should be made, and antici-
pating the issues a particular de-
cision could generate, helps jobs
run smoothly. The most important
experience is gained from visiting
great rooms, unique houses and.
in general, looking at remarkable
things that train your eye to ap-
preciate beauty, both conventional
and not. You don’t learn this kind of
thing in school.

When you walk into a room, yot
know if a designer has good instincts
Does the room — or entire house, foi
that matter — seem right? “Right’
doesn’t mean predictable or nice
The interior can be any style, min
imal to baroque. Right doesn’t mear
everything matches or looks like ¢
department store showroom, That"
too easy. Right means the furnitur
is reconciled with thearchitecture
and something new and personal ha
been ereated.

I nstinet is the most important

I ruminated on this “instinet ver-
sus a conventional sense of school-in-
culcated design dos and don’ts” when
I walked into Toronto-based designer
Philip Mitchell’s house in Chester,
N.S. 1 thought, “This fellow's got a
real instinet about how to organize a
house." It was stylish, just the sort of
place that ends up in magazines, and
it did, but not in a facile way. It had
personal charm: The scale of the fur-
niture and house were empathetie,

“This fellow’s got
a real instinct
about how to

organize a house’

and there was a mix of old and new.
(Philip and his partner have since
sold the house and are building a
new one a few blocks away.)

“1 didn’t go to design school very
long.” says Philip, when I ask him
about how he got into the business.
“While I was at Sheridan College, 1
started to work for Poyell & Bonnell,
then went full time there, left Sheri-
dan and never went back. After that, I
worked for Brian Gluckstein,” he says.
“I learned a tremendous amount there
as well” Next, Philip went out on this
own, and has been busy ever since.

Interestingly, although Philip
works out of Toronto, he has a grow-
ing number of clients in Eastern Can-
ada, which allows him to spend more
time in Chester. “I have about 12 cli-
ents in the East; it’s really growing,”
he says. He cites one intriguing pro-
ject, a house in Chester on the ocean
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The historical Chester, N.S., home, which Philip Mitchell just sold, has an elusive perfection to it.

next to the yacht club. “The Cavendish
House is the whole package — archi-
tectural restoration, some renovation
and then a complete interior. It's a
wonderful opportunity to bring an
important house back to life,” he says.

Philip clearly has an affinity for
the Maritimes, which could be be-
cause he suits the place so well. His
elegant but low-key manner fits with
the East Coast sensibility, and he'’s
also a bit quirky.

In terms of his approach, what
designers does he identify with?
“Michael Smith and Jeffrey Bilhuber
come to mind. They both start with
the architecture and the needs of the
client and work from there.”

What advice would he give some-
one starting his or her own busi-
ness? Philip laughs, suggesting he
doesn’t want to sound like he has all
the answers, but explains that, “I've
always been focused on quality and
have been lucky to find clients that

want that, too, from architecture to
furniture. Quality takes longer some-
times, but it’s worth it. I listen to my
clients and try to make sure we're do-
ing what they need. We've hrad many
clients for years. There’s trust.”

I said it takes confidence to have
your own design business. Philip
agrees: “You have to believe you have
something good to bring to the table
oritwon't work.”
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